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Dear Customers

Back in Ancient Greece, the gods took personal care of health, cleanliness and purity, 
particularly the goddess Hygieia. The word "hygiene" was then also derived from the name 
of this important goddess. At Wetrok we are neither ancient nor divine, but we too have been 
devoting all our energy, innovative power, knowledge and passion to the issues of health, 
cleanliness and purity for over 50 years. 

The result of this daily, profound and intensive preoccupation with the subject of cleaning has 
made us into probably one of the most comprehensive providers of cleaning products and one 
of the most competent partners for cleaning methods. The catalog that you are holding in your 
hands guides you through the world of cleaning, explains our cleaning methods and introduces 
you to the matching range of innovative cleaning products and valuable services. Take your 
time and delve into what our customers in the meantime have called the "encyclopedia of 
cleaning". If you have any questions or would like to know anything else, then we are happy to 
be at your disposal at all times.

Cleaning is a very complex topic and an extremely demanding activity. A growing number of 
increasingly difficult challenges face you, the companies providing a cleaning service, and the 
specialists who organize and perform it: they have to work efficiently and cost-effectively, they 
are expected to clean in a sustainable and careful manner, and they have to perform their work 
discreetly, on time and finally perfectly. These really are demands that are very difficult to fulfill. 
Yet this is precisely where Wetrok comes in and where we are there for you: we support you 
with competence and product solutions, we help you to overcome your major challenges every 
day in the cleaning sector. 

And when you, our valued customers, successfully master these tasks, then not only does 
it make us very happy but also somewhat proud. Make us, make Wetrok and our methods 
and systems a part of your solutions. We are happy to be here for you. Yesterday. Today. 
Tomorrow.

Mario Hochstrasser 
CEO

Editorial
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... opts for cleanliness too
Raphael Hirschi knows the high-tech cutting systems like the back of 
his hand. He is the head of a group in the serial assembly department. 
"To clean the individual assembly sites we use the Silento wet and 
dry vacuum cleaner," he explains. The heavy duty industrial favorite 
ensures spotless work areas and clean processes. Cleaning the 
whole hall floor is not excluded from the continuous aim for higher 
productivity. This is no place for a broom: the battery-operated 
Speedmatic Tornado B vacuum sweeper removes loose dirt much 
quicker and more thoroughly. The two scrubber-driers, the Duomatic 
Laser and iMatic, then get rid of the last bits of dirt from the floor 
coverings if necessary. This allows time to be saved and used for other 
things. Raphael Hirschi: "This increase in productivity is measurable."

Meyer Burger AG

The technical advantage ...
Anyone fitting solar panels on a roof these days will forge a link 
to MB Wafertec in Thun: it is highly probable that the silicon in 
the panels was cut by a high-tech wire saw produced by MB 
Wafertec. The company belongs to the globally active Meyer 
Burger technology group. The group is continually improving 
its work processes, including that involving cleaning. 
Efficiency maintains the advantage.

Copyright (photos): Meyer Burger AG, Thun, Switzerland

Our customers
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... with expertise in the background
Hardly had the imposing new building been occupied around two 
years ago, when it was time to extend the emergency and X-ray 
departments. The constant battle against dust and dirt – a never-
ending task. Nathalie Sauder and her ladies tackle it with friendly 
perseverance. The smiles of satisfied guests are important to them. 
What is more: sophisticated organization leads to efficiency. If a 
problem emerges that seems unsolvable at first -  perhaps a stain 
on porous stone, Nathalie Sauder simply picks up the phone and 
calls Wetrok. Then someone comes round within a short space of 
time – and the stain is removed. "They always have the right method 
to hand," she praises. Conversely, she expresses her opinion when 
she is given a new product to try out. "We are a team and benefit from 
each other." And that is how good things from Wetrok become even 
better.

Clinique de La Source

Source of recovery ...
Anyone being treated in the La Source private hospital in 
Lausanne can imagine they are in a high class hotel. "We 
do everything to make our patients forget they are ill," says 
Nathalie Sauder. Her team of more than 50 staff takes care 
of cleanliness and hygiene all round the 150 patient beds, 
arranges flowers, serves the meals and creates just the 
right atmosphere to promote recovery. That requires careful 
planning.

Copyright (photos): Clinique de La Source, Lausanne, Switzerland
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Our customers

... efficiency too
17 additional single rooms with wet rooms, a bigger day center 
and an extra dining room – that was the result of the rebuild at the 
Schwarzenburg Care Center. Hanni Bachofner did not take long to 
figure everything out. For years she and her husband had been the 
caretakers at a schoolhouse.  She therefore set about tackling the 
site cleaning herself, together with her team. "That was certainly a 
lot of work, but the challenge appealed to me." Together with her 
colleagues, she also applies new protective coatings to the linoleum 
floors in the three homes where necessary. And together they over-
come the bigger workload. Well thought-out cleaning and inspection 
intervals help them to be efficient. Hanni Bachofner has worked out 
everything precisely and also brought in the cleaning instructions from 
Wetrok. When chemicals, equipment and machinery come from the 
same place as the methods, they bring their full effect to bear.

Schwarzenburg Care Center

Hygiene is everything ...
Retirement and care homes, like hospitals and clinics, are 
reliant on hygiene. How can that be guaranteed when the 
same team, instead of 2000 suddenly has 3000 square meters 
to clean after a conversion. Hanni Bachofner is the head of 
housekeeping at the Schwarzenburg Care Center, the Vreneli 
Care Home in Guggisberg and the Rüschegg Retirement 
Center. Much as she likes to knuckle down, she has found the 
best possible answer.

Copyright (photos): Schwarzenburg Care Center, Schwarzenburg, Switzerland



11

In
tr

od
uc

tio
n

... good machines reduce the costs
Anyone who saves on the machines, according to Bruno Dürig, 
is saving in the wrong place. "Good machines reduce personnel 
costs, and after all those make up more than 90 percent of the costs. 
Effective products make work easier. Hence it is that Bruno Dürig 
may also want to look at a streak-free cleaned mirror, but is much 
more concerned that his co-workers see a meaning to their work and 
do it with pleasure. That is not so easy, especially when people from 
different cultures are working together and also have different views 
on cleanliness. "Training helps here," says Bruno Dürig. "Our staff are 
trained partly in-house, partly by Wetrok." This passion really does 
seem to be catching: Bruno Dürig's son, Matthias, also works for 
Enzler.

Enzler Reinigungen AG

There is a tradition of cleanliness here ...
Passion grows with increasing age. The best possible proof 
is the cleaning company, Enzler, which is now in its 77th 
year. "What can we clean up for you?" Bruno Dürig asks new 
customers. He is the head of business in Eastern Switzerland. 
Across the country, Enzler cleans more than two million square 
meters of office, retail and commercial space every day.  
The spark of passion has been passed onto 2000 employees. 
How does Enzler do that?

Copyright (photos): Enzler Reinigungen AG, Zurich, Switzerland
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Our customers

... and into constant cleanliness
In the thermal spa with its three bathing sections, the relative humidity 
is constantly high – "between 80 and 90 percent," to be precise, 
says Günther Hoschopf, head of operational hygiene. "And the room 
temperature is around 27 to 29 degrees. Hygiene is a never-ending 
topic here." Whether a machine is up to it only becomes evident after 
weeks. In addition, the roughness of the non-slip floors is a challenge 
to the drive system. Günther Hoschopf subjects every Wetrok 
machine to an endurance test before it is purchased.  His turquoise 
fleet of machines has grown steadily over the past ten years. And if 
one of them stops working, he repairs it himself. "I get the spare parts 
within 48 hours." Franz Pölzelbauer, the Wetrok man who looks after 
him, also drops in if needed at around ten in the evening. An hour later 
the thermal spa closes.

Lutzmannsburg Thermal Spa

Into the water ...
When children squeal with joy and cannot get enough of 
splashing in the warm water, then they must be with their 
parents in the thermal spa at Lutzmannsburg-Frankenau, an 
hour's drive from Vienna. A lot of water comes with plenty of 
dirt here, such as hairs and fluff. The scrubber-driers must 
certainly never suck up empty! In any case: only the best 
machines can cope with the extremes of a thermal spa.

Copyright (photos): Lutzmannsburg Thermal Spa, Lutzmannsburg, Austria
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... and is as splendid as ever
King Ludwig II would have called him the castle warden. The curator 
Markus Richter looks out of his office: facing him is the Marienbrücke 
bridge, crammed with hoards of people taking photos. When 
Neuschwanstein is "stormed" in the morning shortly after nine o'clock, 
the castle tour guides have already been working for an hour: they 
have also cleaned the works of art in the historic rooms with vacuum 
cleaners and brushes. Every two or three months they wind down 
the magnificent chandelier made of gilded brass in the throne room 
to remove the dust. For this purpose they use the dust-collecting, 
slightly oiled cloths from Wetrok, which look after the sensitive gold at 
the same time. "They have proven their worth," says Markus Richter. 
He gets as many cleaning products as possible from one source and 
hence from Wetrok: "That saves time and money."

Neuschwanstein Castle 

This fairytale never ends ...
Ludwig II, King of Bavaria, built a castle to last. Neuschwanstein, 
the dream turned into reality by the shy monarch, has attracted 
around 60 million visitors since his death in 1886 and spat them out 
again after their tour through the pomp and splendor. The castle, a 
new building viewed from an art historical perspective, withstands 
it all magnificently. Gentle yet effective cleaning and experienced 
conservation preserve the valuables that it holds within.

Copyright (photos): Outside photo: Bavarian Palace Department, Germany 

www.schloesser.bayern.de, photo: Anton J. Brandl

Inside photo: with kind permission of the Allgäuer Zeitung
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Our customers

... in high efficiency too
Luckily Barbara Dietzler, the housekeeping operations manager, is 
able to rely on her 25-strong team: "Our workflows have to be well 
thought-out and structured, otherwise we would never finish. My 
colleagues thinks so too." Many of them have worked for the Schloss 
Salem School for years, and together everyone benefits from these 
many years of experience. A long-term relationship with Wetrok has 
also emerged from this. "Everyone swears by the Reocid sanitary 
maintenance cleaner," Barbara Dietzler reports. Schloss Salem with 
its hard water therefore needs Calexan forte for thorough sanitary 
cleaning. Just recently, Barbara Dietzler bought some dosing units. 
"A blessing! This also takes pressure of our budget." When good 
products come into the right hands, efficiency can increase two-fold – 
and costs fall. 

Schloss Salem

A deportment is reflected ...
At Schloss Salem School, learning is not just about swotting 
compulsory subjects towards final secondary-school exams. 
The some 700 young people of different nationalities who 
attend the boarding school at Lake Constance are expected to 
mature into responsible people. The spirit of the private school 
is reflected in the clean, partly historic rooms at the school's 
four sites, Burg Hohenfels, Salem Castle, Spetzgart Castle and 
Härlen Campus.

Copyright (photos): Schloss Salem, Salem, Germany
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Your center of excellence  
for cleanliness and productivity

Wetrok is the Swiss pioneer of cleaning technology. Today the 
company is unsurpassed in its ability to combine demands on 
cleanliness with the highest efficiency requirements. Technical 
innovations and an unprecedented wealth of application 
knowledge impress customers in 40 countries around the 
world. Their job is made easier thanks to the comprehensive 
range of high quality products and the professional advice 
that Wetrok provides directly to cleaning professionals. The 
combination of the right products and how to use them leads 
to methods that guarantee cleanliness and save time and 
resources at the same time.

History
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The full range
The history of Wetrok started in 1948: first of all single-brush machines 
came onto the market, followed shortly afterwards by scrubber-driers 
and wet and dry vacuum cleaners. The market embraced the machines 
with great enthusiasm. Wetrok, from 1955 under the umbrella of 
Diethelm Keller Brands (DKB), thus introduced a professional approach 
to the cleaning industry. Consequently the company began to develop 
cleaning, care and protection products. Today Wetrok is one of the 
few international companies in the industry, which supplies everything 
from consumables and cleaning products to the machines from a 
single source. Innovation has become a strong tradition at Wetrok. The 
company is seen in the industry as a reliable pacesetter, which is quick 
to recognize needs and even anticipates them.

From Switzerland across the world
Wetrok's is based in Zurich-Kloten. Cleaning professionals in Germany 
are looked after from Leverkusen, where Wetrok established a branch 
in 1957. Wetrok also operates its own branches in Sweden, Poland 
and Austria. On top of that are sales partners in another 35 countries 
spread across the world.
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Values

We help to preserve your valuables

No matter whether you run a cleaning business, manage a 
hospital or own real estate: you preserve material assets! With 
our knowledge and skills, we want to support you at every 
stage of professional cleaning and hence to retain the value 
of properties. We are happy to get to know your individual 
buildings and challenges and work out a customized cleaning 
concept with you. 

When it comes to managing a building, the long-term 
maintenance of its structure and its property value is key. 
Cleaning and looking after the property as well as possible 
can extend its lifespan considerably. By considering the 
building's architecture, purpose, visitor frequency, its desired 
appearance and standard of hygiene, together with you we 
derive the best methods for interior cleaning. We are also your 
partner for on site introduction and implementation, as well as 
for training the cleaning teams. 
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What we value
We would like to get to know your everyday challenges where you are 
and find a solution together. That is our passion. Our partnership with 
you begins with the initial contact and goes well beyond the purchase of 
a product: we provide you with personal help and advice, because it is 
important to us for you to achieve the highest level of cleanliness using 
the least possible resources. For this purpose we supply you with high 
quality, technically and ergonomically sophisticated cleaning machines in 
timeless design – and the cleaning chemicals to match, which we develop 
in our own laboratories. Consumables, perfectly coordinated with our 
products, plus services, methods and cleaning systems round off our 
portfolio and make it complete. 

Every single Wetrok employee contributes plenty of passion, helping 
us to fulfill these objectives and create a unique range of products and 
services for you. Taking pleasure in our work is not only an important 
principle in the partnership with you, but a cornerstone of our 
company and management philosophy.



Wetrok would like to thank all those who made themselves available for interviews, photo shoots and other 
help. Special thanks go to our customers, the cleaning professionals, because their valuable content-related 
and formal input was a significant factor in our being able to produce the catalog in this form.  
 
The following institutes and companies were kind enough to make themselves available for the photo 
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Klinik Hirslanden, Zurich: 18, 82, 94, 100, 159, 160
Dr. Andreas Apotheke Stadelhofen, Zurich: Pages 19, 88
Geberit Informationszentrum (GIZ), Rapperswil-Jona: Pages 40, 81, 82, 83, 97, 118, 129, 132, 133
ERZ Entsorgung & Recycling, Zurich: Pages 83, 116, 132, 133
Kantonsschule Hohe Promenade, Zurich: Pages: 84, 90, 92, 98, 102, 104, 129, 142, 151
DKB Diethelm Keller Brands, Zurich: Pages: 85, 86, 106
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